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Chapter 1-INTRODUCTION

1.0 INTORDUCTION

In today's digitally connected world, social
media plays an increasingly important role in
shaping consumer perception and driving
brand engagement. This is especially true in
the fashion and apparel space, where brands
are trying to create a unique identity in a
crowded market.

Among various fashion items, T-shirts stand
out as a versatile element that not only reflects
personal style, but also acts as a powerful
canvas for brand expression. With this in mind,
understanding the complex dynamics between
social media and branding in the T-shirt
industry is a compelling area of research. The
purpose of this study is to delve into the
multifaceted relationship between social media
platforms and branding strategies of fashion
clothing brand Bewakoof.

By exploring the convergence of digital
communication technologies and consumer
behavior, we aim to shed light on the critical
role social media plays in shaping brand
perception, driving consumer engagement, and
ultimately driving T-shirt brands to commercial
success. The importance of this research is its
potential to provide practical insights and
strategic ~ recommendations  for  t-shirt
companies trying to navigate the changing
social media branding landscape.

By combining a theoretical framework with
empirical evidence from real-life case studies,
we aim to develop a comprehensive
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understanding of the opportunities and
challenges inherent in using social media as a
branding tool in the context of the T-shirt
industry. A well-known player in the Indian
online fashion industry, Bewakoof has
emerged as a dynamic and innovative brand
known for its contemporary clothing and
quirky designs.

Founded in 2012 by Prabhkiran Singh and
SiddharthMunot, Bewakoof has quickly grown
from a humble startup to a household name
among India's young consumers. The brand
name itself 'Bewakoof', which translates to
'fool'! or 'fool' in Hindi, reflects its
unconventional approach to fashion and its
emphasis on self-expression and individuality.
Bewakoof's mission is to empower customers
to embrace their unique personality through
clothing choices and break away from social
norms.

Bewakoof's product range includes a wide
range of clothing for men and women, from
stylish tshirts, hoodies and joggers to
accessories such as phone cases and
backpacks. Bewakoof is distinguished by its
unique design aesthetic, characterized by bold
graphics, witty slogans and playful illustrations
that resonate with its young and energetic
target audience. In addition to the unique
design concept, Bewakoof also uses digital
technology and social media marketing to
create a strong brand impact online. A brand's
active presence on platforms such as
Instagram, Facebook and Twitter allows it to
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connect directly with customers, create a sense
of community and increase brand loyalty.
Despite fierce competition in the crowded
online fashion market, Bewakoof has
distinguished itself through innovative
marketing campaigns, strategic partnerships
with influencers and a commitment to quality
products at affordable prices. With its
relentless focus on creativity, authenticity and
customer-centricity, Bewakoof continues to
win the hearts of fashion-forward millennials
across India. In this research paper, we
examine the role of social media in building
Bewakoof's brand by examining its social
media strategy, content engagement strategy,
influencer partnerships and the impact of these
efforts on brand awareness and customer
loyalty. Through a comprehensive analysis of
Bewakoof's digital footprint, we aim to
uncover valuable insights into the dynamics of
online branding in the evolving landscape of
the Indian fashion industry.

1.10bjective of the study:

By implementing a wide range of end-to-end
logistics solutions, the goal or objective of the
project is to increase the efficiency and
transparency of logistics processes in the
organization and to determine the route of all
logistics activities. An additional goal is
organization. The execution of its basic
elements determines the success of logistics

management.
Some other goals are:
1. Analyze = Bewakoof’s  social = media

performance across platforms.

2. Review Bewakoof’s social media content
strategy, including the type of content shared
and its frequency.

3. Explore Bewakoof's strategies for engaging
with audiences on social media platforms.

4. Evaluate the effectiveness of Bewakoof's
influencer partnerships to increase brand
awareness and credibility.

5. Evaluate Bewakoof wuses analytics and
performance metrics to determine the impact
of social media on your branding.

6. Analyze the consistency of Bewakoof's
brand identity and messaging across social
media channels.
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7. Identify key insights and recommendations
to optimize Bewakoof's social media
strategy for branding.

1.2Scope:
The scope of this research includes an in-depth
analysis of Bewakoof's social media presence,
content strategy, audience engagement strategy,
influencer partnerships, use of analytics and
brand identity across platforms. It aims to
measure the effectiveness of Bewakoof's social
media efforts to build and strengthen its brand
in an online fashion store. By focusing on these
key aspects, the study aims to provide
actionable insights and recommendations to
optimize Bewakoof's social media strategy to
improve branding and audience engagement.

Chapter 2 -Literature Review

The literature on the role of social media in
brand building within the context of the
fashion industry, particularly for brands like
Bewakoof, is rich and multifaceted. This
review synthesizes key theoretical frameworks,
empirical findings, and practical insights to
elucidate the dynamics shaping social media
branding strategies and their impact on
consumer behavior.
1. Evolution of Social Media and Branding:
The evolution of social media platforms has
revolutionized traditional branding paradigms,
offering unprecedented opportunities for direct
engagement with consumers. Scholars such as
Kaplan and Haenlein (2010) have categorized
social media platforms into various types,
including social networking sites, blogs,
microblogs, content communities, and
collaborative projects, each offering unique
channels for brand communication and
interaction. Additionally, studies by Mangold
and Faulds (2009) and Boyd and Ellison
(2008) have highlighted the transformative role
of social media in facilitating user-generated
content and fostering online communities,
thereby blurring the lines between brands like
Bewakoof and consumers.

2. Theoretical Frameworks for Social Media
Branding:
Several theoretical frameworks have been
proposed to conceptualize the mechanisms
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underlying social media branding. Social
identity theory (Tajfel& Turner, 1986) posits
that individuals derive a sense of self through
group affiliations, suggesting that brands like
Bewakoof can serve as symbolic markers of
identity within online communities. Building
upon this, brand engagement models (e.g.,
Hollebeek et al., 2014) emphasize the
importance of emotional and experiential
connections in driving consumer loyalty and
advocacy on social media platforms.
Furthermore, the concept of parasocial
interaction (Horton &Wohl, 1956) has been
adapted to explain how social media users
form pseudo-relationships with brands like
Bewakoof and influencers, influencing brand
perceptions and purchase intentions.

3. Strategies for Effective Social Media Brand

Building:

Brands like Bewakoof have adopted a variety
of strategies to harness the power of social
media in building brand equity and driving
sales. Content marketing, characterized by the
creation and dissemination of valuable,
relevant, and consistent content (Kaplan
&Haenlein, 2010), has emerged as a
cornerstone  of social media branding
strategies. User-generated content campaigns,
influencer collaborations, and interactive
storytelling are among the tactics employed by
leading t-shirt brands like Bewakoof to foster
authentic engagement and community building
(Gensler et al., 2013; De Vries et al., 2012).
Moreover, leveraging data analytics and
artificial intelligence tools has enabled brands
like Bewakoof to personalize content and
optimize targeting strategies for maximum
impact (Kumar et al., 2016).

4. Case Studies of Successful T-Shirt Brands
on Social Media:

Examining real-world examples provides
valuable insights into the strategies and tactics
that drive successful social media branding for
t-shirt companies like Bewakoof. For instance,
the case of Bewakoof showcases how a user-
generated content  platform  empowers
independent artists to monetize their designs
and build passionate communities around
niche interests (Bruns et al., 2018). Similarly,
the rise of direct-to-consumer t-shirt brands
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like Bewakoof illustrates the disruptive
potential of digital-first business models and
transparent brand storytelling in capturing the
attention of socially conscious consumers
(Kim & Ko, 2012; Dholakia et al., 2016).

In summary, the literature review underscores
the dynamic interplay between social media
platforms and branding strategies within the t-
shirt industry. Drawing upon theoretical
frameworks and empirical evidence, this
review sets the stage for an in-depth
exploration of the strategies and best practices
employed by t-shirt brands like Bewakoof to
effectively leverage social media for brand
building purposes.

Chapter-3
Methodology

Research

1. Research Design:

- This study employs a qualitative
research design to explore the role of social
media in brand building for Bewakoof.

- Qualitative methods are well-suited for
investigating complex phenomena such as
brand perception and customer loyalty within
the context of social media marketing.

2. Data Collection:

- Social Media Content Analysis: A
systematic content analysis will be conducted
on Bewakoof's social media posts across
platforms such as Instagram, Facebook, and
Twitter.

- Interviews: Semi-structured interviews
will be conducted with Bewakoof's marketing
team members to gain insights into their social
media strategy, content creation process,
audience engagement tactics, and influencer
partnerships.

- Document Analysis: Relevant
documents such as marketing reports, social
media analytics, and past campaigns will be
reviewed to provide additional context and
insights.

3. Sampling:
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- Social Media Content: A purposive
sampling approach will be used to select a
representative sample of Bewakoof's social
media posts over a specific time period.

- Interviews: The marketing team
members directly involved in Bewakoof's
social media strategy and implementation will
be selected as participants for the interviews.

4. Data Analysis:

- Content Analysis: Qualitative data from
social media posts will be analyzed
thematically to identify patterns, themes, and
trends related to Bewakoof's social media
strategy and brand building efforts.

- Interview Transcripts: Thematic
analysis will be conducted on interview
transcripts to identify key themes and insights
related to Bewakoof's social media practices.

- Integration of Data: Findings from the
content analysis and interviews will be
integrated to provide a comprehensive
understanding of Bewakoof's social media
strategy and its impact on brand building.

5. Ethical Considerations:

- Informed Consent: Prior informed
consent will be obtained from all participants
before conducting interviews.

- Confidentiality: Participant
confidentiality will be maintained by
anonymizing interview data and ensuring that
sensitive information is not disclosed.

- Data Privacy: Bewakoof's social media
data will be collected and analyzed in
compliance with relevant data protection
regulations.

6. Limitations:

- The study's findings may be limited by
the availability and accessibility of Bewakoof's
social media data.

- The generalizability of the findings
may be constrained by the focus on a single
case study of Bewakoof within the Indian
online fashion industry.

By employing this research methodology, the
study aims to provide valuable insights into the
role of social media in brand building for
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Bewakoof, contributing to the existing
literature on social media marketing and online
brand management.

Chapter 4-Bewakoof’s
Social Media Presence

Overview of Bewakoof's presence on
major social media platforms

Instagram:

* Bewakoof, a leading player in India's
online fashion industry, harnesses
Instagram as a pivotal platform for
brand engagement. With its handle
@bewakoofofficial, Bewakoof's
Instagram page boasts an impressive
following of 1.7 million users.
Showcasing a vibrant community of
fashion enthusiasts, Bewakoof's page
garners significant engagement, with
each post receiving an average of
10,000 likes. With a total of 10.4k posts
currently, Bewakoof's Instagram
presence is indicative of its strong
connection with its audience over time.

* Notably, Bewakoof's engagement
extends beyond static image posts to its
dynamic Reels, which consistently
outperform in terms of likes and views,
often reaching millions. This trend
underscores the effectiveness of video
content in capturing the attention and
interest of Bewakoof's audience. From
quirky product showcases to behind-
the-scenes glimpses, Bewakoof crafts a
visually appealing feed that resonates
with its fashion-forward followers.
Leveraging Instagram Highlights for
curated content and Stories for real-
time updates, Bewakoof maintains an
interactive and dynamic presence.

* The brand's distinct personality shines
through its witty captions and playful
visuals, reinforcing its unique identity
and fostering a strong connection with
its audience. Through engaging with
followers and implementing innovative
campaigns, Bewakoof's Instagram
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strategy contributes significantly to its
brand perception and customer loyalty.

Facebook:

Bewakoof, a prominent figure in India's
online fashion realm, maintains a
robust presence on Facebook, utilizing
the platform as a central hub for
engaging with its extensive audience
base. With an impressive following of
4.8 million followers and 4.4 million
page likes, Bewakoof's Facebook page
serves as a cornerstone of its digital
marketing strategy, facilitating direct
interaction and communication with its
dedicated community of fashion
enthusiasts.

The page's substantial follower count
and page likes underscore Bewakoof's
widespread appeal and popularity
among its target demographic. The high
level of engagement observed on the
page, manifested through likes,
comments, and shares on its posts,
reflects the active participation and
interest of its loyal followers.
Bewakoof's Facebook page showcases
a diverse range of content, including
product launches, style inspiration,
interactive polls, and behind-the-scenes
glimpses, catering to the varied
interests and preferences of its
audience. Through visually captivating
imagery and compelling storytelling,
Bewakoof effectively captures the
attention and engagement of its
followers, fostering a sense of
connection and community within its
online ecosystem.

Moreover, Bewakoof leverages
Facebook's advertising capabilities to
enhance its visibility and reach among
its target audience, utilizing targeted
ads to promote its latest collections,
sales events, and brand initiatives. By
strategically harnessing Facebook's
advertising tools, Bewakoof maximizes
its impact and engagement, driving
traffic to its website and increasing
brand awareness.
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Through its active engagement with
followers, innovative content strategies,
and strategic use of advertising,
Bewakoof's Facebook page serves as a
powerful platform for brand-building
and customer engagement, solidifying
its position as a leader in India's online
fashion landscape.

Twitter:

Bewakoof, a prominent entity in India's
online fashion sphere, extends its brand
presence to

Twitter, utilizing the platform as a
pivotal avenue for engaging with its
audience in real-time.

With a dedicated Twitter page,
Bewakoof's presence on the platform
signifies its commitment to fostering
direct interaction and communication
with its community of followers.
Bewakoof's Twitter page boasts a
significant following, with 43.4k
followers actively engaging with its
content. This sizable follower count

reflects Bewakoof's appeal and
relevance within its target
demographic,  comprising  fashion
enthusiasts, trendsetters, and loyal
customers.

The page's engagement metrics

demonstrate its popularity, with tweets
regularly garnering likes, retweets, and
replies from an engaged audience.
Bewakoof's Twitter feed is
characterized by dynamic and engaging
content, encompassing a variety of
topics such as product launches, style
inspiration, humorous anecdotes, and
timely commentary on trending
subjects.

With a total of 25.8k posts currently,
Bewakoof's extensive Twitter activity
underscores  its commitment to
maintaining a consistent and active
presence on the platform. This
extensive posting frequency allows
Bewakoof to engage with its audience
on a regular basis, fostering a sense of
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community and loyalty among its
followers.

*  Bewakoof effectively leverages
Twitter's  platform  for real-time
engagement, actively participating in
conversations, responding to inquiries,
and sharing updates with its followers.
The brand's witty and relatable tweets
resonate with its audience, fostering a
sense of connection and camaraderie.

In addition to organic tweets, Bewakoof
strategically utilizes Twitter Ads to
enhance its visibility and reach, targeting
specific demographics and interests to
drive engagement and website traffic.
Through targeted advertising campaigns,
Bewakoof maximizes its impact and
exposure within its target market.

Overall, Bewakoof's Twitter page serves as a
key component of its brand-building efforts,
reinforcing its position as a reputable and
influential player in India's online fashion
landscape.

Analysis of content types, and consistency
across platforms:

Content Types:

1. Product Showcases: Bewakoof
frequently shares images and videos
showcasing its latest clothing collections,
accessories, and merchandise. These posts
highlight the style, quality, and design aesthetic
of Bewakoof's products.

2. User-Generated Content: The brand
encourages its followers to share photos and
videos  featuring  Bewakoof  products.
Bewakoof often reposts user-generated content
on its own social media channels, showcasing
real customers wearing and enjoying its
products.

3. Behind-the-Scenes: Bewakoof provides
behind-the-scenes glimpses into its creative
process, including photos and videos of
product shoots, design brainstorming sessions,
and team activities. These posts offer
transparency and give followers a glimpse into
the brand's personality and values.

4. Interactive Content: Bewakoof engages
its audience with interactive content such as
polls, quizzes, and challenges. These posts
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encourage participation and foster a sense of
community among followers.

5. Trending Topics and Memes: Bewakoof
stays relevant by incorporating trending topics,
memes, and pop culture references into its
social media content. By tapping into current
trends and conversations, the brand maintains
relevance and resonates with its audience.

6. Lifestyle and Inspirational Content: In
addition to promoting its products, Bewakoof
shares lifestyle content, inspirational quotes,
and motivational messages. These posts aim to
inspire and uplift followers while reinforcing
the brand's values and ethos.

7. Promotional Content: Bewakoof uses
social media to promote sales, discounts, and
special offers. These posts typically include
eye-catching visuals, compelling copy, and
clear calls-to-action to encourage followers to
take advantage of the promotion.

8. Reels with Destinations, Animation,
and Celebrities: Bewakoof uploads engaging
reels featuring picturesque destinations,
captivating animation, and appearances by
celebrities. These reels offer a visually
stunning and entertaining experience for
followers while showcasing the brand's
creativity and aspirational lifestyle.
Consistency Across All Social Media
Platforms:

Below is a breakdown of Bewakoof's
consistency in a week across its social media
platforms based on the provided information:

1. Visual Branding: Bewakoof
consistently maintains its visual branding
across all platforms, ensuring that its logo,
color scheme, and typography remain
consistent in all posts and reels throughout the
week. Score: 7/7 days

2. Tone and Voice: The brand maintains a
consistent tone and voice in its interactive
images, reels, and captions every day of the
week, reflecting its playful and relatable brand
personality. Score: 7/7 days

3. Content Themes: Bewakoof
consistently posts content related to its product
category every day, with a focus on interactive
images and reels that align with its overall
brand narrative. Score: 7/7 days
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4. Engagement Approach: Bewakoof
actively engages with its audience every day
by responding to comments, messages, and
mentions across its social media platforms.
Score: 7/7 days

5. Posting Frequency: Bewakoof
consistently posts interactive images daily and
reels multiple times per week, maintaining a
regular posting schedule. Score: 7/7 days

This breakdown demonstrates Bewakoof's
commitment to maintaining a high level of
consistency in its branding, messaging,
engagement, and posting frequency across its
social media platforms every day of the week.

Chapter-5 Content Strategy

Examination of Bewakoof's content strategy,
product showcases, and promotional
campaigns.

¢ Examination of Bewakoof’s Content
Strategy
1. Target Audience: Bewakoof primarily
targets young adults and millennials, offering
trendy and casual fashion apparel.

2. Content Themes: Bewakoof's content
often revolves around themes like pop culture
references, humor, and relatable situations that
resonate with its audience.

3. Social Media Presence: Bewakoof
maintains an active presence on social media
platforms like Instagram, Facebook, and
Twitter, where it shares visually appealing
content, including product photos, memes,
user-generated content, and behind-the-scenes
glimpses.

4. Engagement Tactics: The brand
engages its audience through interactive
content such as polls, quizzes, and challenges,
fostering community participation and user-
generated content.

5. Influencer Collaborations: Bewakoof
frequently collaborates with influencers and
content creators to reach a wider audience and
leverage their influence to promote its
products.

6. Content  Consistency: Bewakoof
maintains consistency in its brand voice and
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visual identity across all content channels,
reinforcing its brand image and message.

7. E-commerce  Integration: = Content
seamlessly integrates with the e-commerce
platform, providing users with a smooth
transition from consuming content to making a
purchase.

8. Customer Feedback and Reviews:
Bewakoof actively solicits and showcases
customer feedback and reviews, building trust
and credibility with its audience.

Overall, Bewakoof's content strategy focuses
on creating engaging, relatable, and visually
appealing content that resonates with its target
audience, drives brand awareness, and
ultimately leads to conversions.

Product Showcases on Social

Media
@ bewakoofofficial

BewaKeer
=D

We asked Google Gemini to draw a picture
of something that makes everyone happy
the result was this:

Qv

1,484 likes

bewakoofofficial Let us know what we should ask
Google Gemini next in the comments ... more

This specific post, ingeniously designed as a
meme, not only showcases their t-shirts but
also serves as a powerful tool for brand
building. Tailored for a youthful demographic,
the post seamlessly

captures attention and resonates with its
audience, thereby reinforcing Bewakoof's
brand identity as innovative and relatable. It
sets a new standard for engaging content
within the industry while
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simultaneously strengthening brand perception
and loyalty. Through a detailed analysis, we
unravel the intricacies that contribute to its
success, offering valuable insights into
effective engagement

strategies and the pivotal role of brand
alignment in content creation.  This
examination sheds light on the dynamic
landscape of social media marketing and
underscores the significance of creativity and
audience resonance in brand building efforts.

mﬁm. ™
S Qv

2,393 likes

bewakoofofficial Sizzling summer style served with a

side of brunch vibes @® &_... more
In this particular post, Bewakoof utilizes a
professional model to showcase their shirt,
creating visually appealing content that
captivates the audience. What sets this
approach apart is the
meticulous attention to detail demonstrated by
the Bewakoof team. From selecting the model
to
choosing the shoot location and crafting the
caption, every aspect is carefully curated to
align with the design and vibe of the fashion
apparel being featured. This thoughtful
approach not only
enhances the visual appeal of the post but also
contributes to increasing numbers on social
media platforms. As engagement grows, it
eventually fosters brand building by
strengthening brand
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visibility, fostering a sense of community, and
nurturing customer loyalty. This integrated
strategy
underscores Bewakoof's commitment to
delivering a seamless and immersive brand
experience to its audience, transcending mere
product promotion to establish meaningful
connections and long-term brand resonance.

73,673 likes

bewakoofofficial Be the Spotlight and turn heads all
winter.

Shop the latest Bewakoof x Rashmika Mandana
collection now. il

This post exemplifies Bewakoof's strategic
brand building and creative approach by
featuring one of their best-selling sweatshirts.
Understanding the importance of presenting
products in a creative and influential manner,
Bewakoof has enlisted the renowned actor
RashmikaMandana to showcase the sweatshirt.
This deliberate choice not only enhances the
credibility of the product but also elevates the
brand's image. By leveraging
RashmikaMandana's influence, the post gains
an added layer of

appeal, capturing the audience's attention and
driving engagement. This integrated strategy
not only promotes the sweatshirt effectively
but also contributes to strengthening brand
recognition and fostering customer loyalty.
Through initiatives like this, Bewakoof
continues to reinforce its reputation as a brand
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that values innovation, creativity, and authentic
connections with its audience.

Promotional Campaigns

Bewakoof's latest digital campaign, featuring
actors SidharthMalhotra ~ and  Fatima
SanaShaikh, embodies the brand's core values
of authenticity and self-expression. Through
the tagline "Ho Bewakooftoh stay Bewakoof,"
the campaign encourages customers to
embrace their uniqueness proudly. This
strategic move not only promotes Bewakoof's
products but also establishes a deeper
connection with its target audience, resonating
with their desire for authenticity in today's
world.

The involvement of Sidharth and Fatima adds
credibility to Bewakoof's message,
highlighting the brand's resilience and
determination. Their playful portrayal in the ad
films entertains while reinforcing Bewakoof's
image as trendy, fun, and relatable. By aligning
with personalities who share its values,
Bewakoof sets itself apart in the fashion
industry, solidifying its position as a brand that
celebrates  individuality and champions
authenticity.

2. Bewakoof, renowned for its innovative
marketing strategies, has orchestrated
several captivating campaigns to
engage its audience and bolster brand
awareness. Following Marvel's release
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of the first trailer for Avengers 4,
Bewakoof launched the "SAVE THE
BILLIONAIRE" social media

campaign. Encouraging participants

to submit their #MyDorkyldea to
save Tony Stark and bring him back to
Earth, the campaign  garnered
widespread interest. Accompanied by
the tagline "Help Potts save Tony
Before He Rots,” it prompted
individuals to contribute their quirky
ideas, fostering an interactive and
immersive experience. The allure of
surprises from the brand further
incentivized participation, enhancing
the campaign's reach and impact.

In addition to user-generated content,

Bewakoof leveraged influencer
marketing through its
#24hourchallenge campaign.

Influencers were tasked with reviewing
the brand's clothing within 24 hours
and sharing their assessments with their
followers. This collaborative approach
not only showcased Bewakoof's
products in an authentic light but also
leveraged influencers' reach to amplify
brand visibility and credibility. By
engaging influencers in this manner,
Bewakoof effectively tapped into their
loyal follower base, driving interest and
curiosity about the brand's quality
offerings.

. Furthermore, Bewakoof embarked on a

creative and engaging campaign
centered around riddles, aligning with
the theme of secrecy and surprise.
Anonymously posting riddles for
participants to guess the brand name,
Bewakoof intertwined elements of
mystery and fun into the campaign.
Winners of the riddle challenges were
rewarded with exclusive offers from
the brand, fostering a sense of
excitement and anticipation among
participants. This innovative approach
not only piqued curiosity but also
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Chapter-6

incentivized active engagement with
the brand, solidifying Bewakoof's
reputation as a forward-thinking and
customer-centric company.

Audience

Engagement Tactics

How Bewakoof interacts

with its

audience on social media

Bewakoof’s approach to social media
interaction transcends mere content
dissemination; it's a carefully
orchestrated symphony of engagement
designed to forge lasting connections
and amplify brand resonance. At the
core of their strategy lies a deep
understanding of their audience's
preferences, interests, and behaviors.
By tapping into trends, pop culture
phenomena, and relatable humor,
Bewakoof crafts content that not only

captures attention but also sparks
meaningful conversations and
emotional  connections  with its
followers.

Moreover, Bewakoof's commitment to
interactive campaigns goes beyond
surface-level engagement; it's a

strategic maneuver aimed at
empowering and involving their
audience in the brand's narrative.
Through initiatives like contests,

challenges, and user-generated content
campaigns, Bewakoof invites its
followers to co-create experiences,
fostering a sense of ownership and
belonging within the community. This

participatory  approach not only
deepens brand loyalty but also
generates invaluable insights into
consumer preferences and desires,

informing future brand strategies and
product offerings.

Perhaps most notably, Bewakoof's
emphasis on community building
extends to the comment section, where
the brand interacts directly with its
audience. Beyond transactional
interactions, Bewakoof actively
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engages in conversations, addresses
inquiries, and amplifies user-generated
content. This dedication to fostering a
supportive  and  inclusive  online
environment not only strengthens brand
affinity but also positions Bewakoof as
more than just a clothing brand—it's a
vibrant community where individuals
feel seen, heard, and valued.

In essence, Bewakoof's approach to
social media interaction is a
masterclass in  brand  building,
intertwining authenticity, creativity, and
engagement to create a digital
ecosystem where followers aren't just
spectators but active participants in the

brand's journey. By prioritizing
meaningful connections over mere
impressions, Bewakoof not only

cultivates a loyal following but also
lays the foundation for long-term brand
success in an ever-evolving digital
landscape.

Community building initiatives and
customer relationship management

strategies.
* Bewakoof's customer relationship
management (CRM) strategies are

finely tuned to deliver personalized
experiences and  foster  lasting
connections with its audience. One of
the brand's key approaches is
leveraging data analytics to segment its
customer base effectively. By analyzing
purchase history, browsing behavior,
and demographic information,
Bewakoof identifies distinct customer
segments with unique preferences and
needs. This segmentation allows the
brand to tailor its communication and
marketing efforts to each group,
ensuring that every interaction feels
personalized and relevant to the
recipient.

Moreover, Bewakoof places a strong
emphasis on proactive communication

ISSN : 2581-7175

©IJSRED: All Rights are Reserved

Page 725



ISSN : 2581-7175

and engagement with its customers.
Through various channels such as
email newsletters, social media
platforms, and SMS messaging, the
brand keeps customers informed about
new arrivals, exclusive offers, and
upcoming promotions. These
communications are not only timely but
also crafted to resonate with the
interests and preferences of each
customer segment. By delivering
valuable and engaging content directly

to their audience, Bewakoof
strengthens  brand  affinity  and
encourages ongoing engagement.In
addition to personalized
communication, Bewakoof actively

solicits feedback from its customers
through surveys, reviews, and social
media polls. This feedback is
invaluable for understanding customer
sentiment, identifying pain points, and
uncovering opportunities for
improvement. Bewakoof takes a
proactive approach to addressing
customer concerns, promptly
responding to inquiries and resolving
issues to ensure a positive experience
for every customer. By demonstrating
attentiveness and  responsiveness,
Bewakoof builds trust and loyalty
among its audience, solidifying its
reputation as a brand that values
customer satisfaction above all else.
Furthermore, Bewakoof implements
targeted promotions and loyalty
programs as part of its CRM strategy to
reward and  incentivize  repeat
purchases. By offering exclusive
discounts, rewards points, and special
offers to loyal customers, Bewakoof
encourages ongoing engagement and
fosters a sense of loyalty and
appreciation. These incentives not only
drive sales and revenue butalso
strengthen the bond between the brand
and its customers, creating a mutually
beneficial relationship that extends
beyond individual transactions.
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Overall, Bewakoof's CRM strategies
are characterized by a commitment to
delivering personalized experiences,
proactive communication, and attentive
customer service. By leveraging data-
driven insights, actively engaging with
its audience, and rewarding loyalty,
Bewakoof builds strong relationships
with its customers, driving brand
loyalty, advocacy, and long-term
success in the competitive fashion
industry.

Chapter-7 Influencer
Partnerships
Overview of Bewakoof's
collaborations with influencers and
celebrities
¢ Bewakoof's collaborations with
celebrities and influencers have
extended to a diverse array of
personalities, including renowned
actors such as Rajkummar Rao,
SanyaMalhotra, and
RashmikaMandanna. These
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collaborations have been instrumental
in amplifying Bewakoof's brand
message and connecting with a broader
audience base. By partnering with these
influential figures, Bewakoof has been
able to leverage their popularity and
credibility to enhance brand visibility
and engagement across social media
platforms.

Moreover, Bewakoof has forged
partnerships with notable Instagram
and TikTok influencers who boast
substantial followings and a strong
presence on social media. Influencers
such as KushaKapila, Dolly Singh,
KomalPandey, and AwezDarbar, among
others, have collaborated  with
Bewakoof to create engaging content
that showcases the brand's products in
an authentic and relatable manner.
These influencers play a crucial role in
driving brand awareness, fostering
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community engagement, and
influencing  purchasing  decisions
among their dedicated followers.
Furthermore, Bewakoof's
collaborations extend beyond
individual influencers to encompass
collective efforts with popular content
creator groups and communities. By
tapping into these networks, Bewakoof
can reach a wider audience and tap into
niche communities with  shared
interests and preferences. These
collaborations have proven to be highly
effective in driving engagement and
fostering brand loyalty among diverse
audience segments.

Overall, Bewakoof's strategic
collaborations with celebrities,
Instagram influencers, TikTok creators,
and content creator communities
underscore  its  commitment  to
leveraging the power of social media to
strengthen its brand positioning and
drive business growth. By aligning
with  influential personalities and
engaging with diverse audience groups,
Bewakoof continues to expand its
reach, enhance credibility, and foster
meaningful connections with its
customersin the ever-evolving digital

landscape.

Impact of influencer marketing on brand
visibility and credibility

Influencer marketing has
significantly contributed to
enhancing Bewakoof's overall brand
image, elevating its reputation and
credibility in the fashion industry.
Through strategic collaborations

with celebrities and influencers,

Bewakoof has been able to
position itself as a trendy and
aspirational brand that resonates
with a diverse audience.

The endorsement of celebrities such as
Rajkummar Rao, SanyaMalhotra, and
RashmikaMandanna lends a sense of
prestige and desirability to Bewakoof's
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products,  elevating the  brand's
perceived value among consumers.
These high-profile partnerships not
only increase Bewakoof's visibility but
also enhance its credibility, as
consumers associate the brand with
well-known personalities they admire

and trust.
* Moreover, collaborations with popular
Instagram influencers like

KushaKapila, Dolly Singh, and
KomalPandey help to reinforce
Bewakoof's image as a relatable and
inclusive brand. By featuring these
influencers in its campaigns, Bewakoof
showcases its commitment to diversity
and authenticity, resonating with
consumers who value representation
and inclusivity.

e Furthermore, collaborations with
TikTok creators such as AwezDarbar
and NagmaMirajkar  demonstrate
Bewakoof's adaptability and relevance
in the ever-evolving social media
landscape. These partnerships not only
increase Bewakoof's reach among
younger demographics but also
position the brand as forward-thinking
and innovative, enhancing its appeal to
a new generation of consumers.

* Opverall, influencer marketing has
played a vital role in shaping
Bewakoof's brand image, helping to
cultivate a positive perception of the
brand among consumers.

Chapter 8- Analytics and
Performance Metrics

Key performance indicators (KPIs)
used to measure the effectiveness of
Bewakoof's social media efforts .

Key Performance Indicators (KPIs) used to
measure the effectiveness of Bewakoof's social
media  efforts, including  performance
marketing:

1. Engagement Rate:
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- Measures the level of interaction (likes,
comments, shares) generated by Bewakoof's
social media content relative to its total reach.
A high engagement rate indicates that the
content resonates with the audience and
encourages active participation.

2. Follower Growth Rate:

- Tracks the rate at which Bewakoof's social
media following is expanding over time. A
steady increase in followers indicates growing
brand awareness and relevance among the
target audience.

3. Click-Through Rate (CTR):

- Measures the percentage of users who click
on Bewakoof's social media posts or
advertisements relative to the total number of
impressions. A high CTR suggests that the
content is compelling and effectively drives
traffic to Bewakoof's website or other digital
assets.

4. Conversion Rate:

- Measures the percentage of social media
users who take a desired action, such as
making a purchase or signing up for
Bewakoof's newsletter. Tracking conversion
rates helps assess the effectiveness of social
media campaigns in driving tangible business
outcomes.

5. Return on Ad Spend (ROAS):

- Evaluates the revenue generated from
Bewakoof’s  social media  advertising
campaigns relative to the cost of advertising.
ROAS helps measure the profitability and
efficiency of performance marketing efforts on
social media platforms.

6. Cost per Acquisition (CPA):

- Calculates the average cost incurred by
Bewakoof to acquire a new customer through
social media marketing activities. Lower CPA
indicates more  cost-effective  customer
acquisition strategies.

7. Attribution Metrics:

- Analyzes the attribution of conversions and
sales to specific social media channels or
campaigns. Understanding which channels
contribute most to conversions helps
Bewakoof optimize its marketing budget
allocation and resource allocation.

8. Social Media Return on Investment (ROI):
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- Measures the financial returns generated
from Bewakoof's overall social media
marketing efforts, including both organic and
paid initiatives. Social media ROI provides a
holistic ~view of the profitability and
effectiveness of Bewakoof's social media
strategy.

9. Customer Lifetime Value (CLV):

- Estimates the total value that Bewakoof
expects to derive from a customer throughout
their relationship with the brand. By analyzing
CLV alongside social media engagement data,
Bewakoof can assess the long-term impact of
its social media efforts on customer loyalty and
profitability.

10. Brand Sentiment:

- Evaluates the overall sentiment (positive,

negative, or neutral) expressed by Bewakoof's
social media followers in response to its
content and messaging. Monitoring brand
sentiment provides insights into customer
perceptions and helps identify areas for
improvement in both organic and performance
marketing efforts.
By monitoring these KPIs, Bewakoof can
effectively measure the performance of its
social media efforts, including performance
marketing initiatives, and make data-driven
decisions to optimize its strategies for
maximum impact and return on investment.

CHAPTER -9 Brand
Identity and Messaging

Ensuring consistency of brand identity and
messaging across different social media
channels is crucial for Bewakoof to maintain a
cohesive brand image and effectively engage
its audience. Consistency helps reinforce brand
recognition, build trust, and enhance brand
recall among consumers. Here's how
Bewakoof can achieve consistency across its
social media channels while integrating
analytics:

1. Unified Visual Identity:

Bewakoof should maintain a consistent visual
identity across all social media channels,
including the use of logo, color palette,
typography, and imagery. By regularly
monitoring analytics such as impressions,
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clicks, and engagement rates for visual content,
Bewakoof can identify which visual elements
resonate most with its audience and optimize
its visual branding accordingly.

2. Tone of Voice:

Establishing a consistent tone of voice that
reflects Bewakoof's brand personality and
resonates with its target audience is essential.
Through sentiment analysis and text analytics,
Bewakoof can track how users respond to
different messaging styles and adjust its tone
accordingly to maintain consistency and
maximize engagement.

3. Messaging and Content Themes:

Developing a content strategy that aligns
with Bewakoof's brand values, product
offerings, and target audience preferences is
key. By analyzing content performance metrics
such as reach, engagement, and conversion
rates, Bewakoof can identify which messaging
and content themes are most effective in
driving desired outcomes and ensure
consistency in its content strategy across social
media channels.

4. Posting Frequency and Timing:

Maintaining a consistent posting frequency
and timing across all social media channels is
essential for Bewakoof to ensure regular and
predictable engagement with its audience. By
leveraging analytics tools to analyze audience
behavior and engagement patterns, Bewakoof
can identify the optimal times to post content
and adjust its posting schedule to maximize
reach and engagement while maintaining
consistency.

5. Cross-Platform Integration:

Leveraging cross-platform integration
strategies to ensure consistency in messaging
and branding across different social media
channels is crucial. By tracking cross-platform
analytics such as referral traffic, user
engagement, and conversion pathways,
Bewakoof can gain insights into how users
interact with its brand across different channels
and optimize its cross-platform integration
efforts accordingly to maintain consistency and
drive desired outcomes.

6. Customer Service and Engagement:

Maintaining consistency in its approach to
customer service and engagement across all
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social media channels is essential for
Bewakoof. By monitoring analytics such as
response times, customer satisfaction scores,
and sentiment analysis, Bewakoof can ensure
consistent and timely responses to customer
inquiries, feedback, and user-generated
content, thereby reinforcing its brand
reputation and credibility.
7. Performance Monitoring and Optimization:
Continuously monitoring the performance of
its social media efforts across different
channels and adjusting its strategies
accordingly is essential for Bewakoof to
maintain consistency and drive desired
outcomes. By regularly analyzing key metrics
such as engagement rate, reach, conversion
rates, and return on investment (ROI),
Bewakoof can identify areas of improvement,
optimize its social media presence, and ensure
consistency in its brand identity and messaging
across all channels.

Perception of Bewakoof's Brand Values and
Personality Among Its Social Media
Strategy and Brand Building Efforts:
Bewakoof, known for its quirky and youthful
approach to fashion, has successfully
cultivated a distinct brand personality and set
of values that resonate with its target audience
across various social media platforms. Through
its social media strategy and brand building
efforts, Bewakoof has effectively
communicated its brand values and personality
traits, which include:

1. Playfulness and Creativity:

Bewakoof’s social media content reflects a
playful and creative approach, characterized by
witty captions, humorous memes, and visually
engaging imagery. By leveraging memes, pop
culture references, and trending topics,
Bewakoof establishes itself as a brand that
doesn't take itself too seriously and seeks to
entertain and engage its audience on a personal
level.

2. Youthfulness and Relatability:

Bewakoof's brand persona exudes youthfulness
and relatability, appealing to a younger
demographic with its trendy designs and casual
wear.  Through  user-generated  content
campaigns, influencer collaborations, and
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interactive polls, Bewakoof fosters asense of
community and inclusivity, inviting its
audience to be part of the conversation and
contribute to its brand narrative.

3. Innovation and Boldness:

As a digital-first fashion brand, Bewakoof
demonstrates innovation and boldness in its
social media strategy and product offerings.
From launching limited-edition collections to
experimenting with new content formats like
IGTV and Instagram Reels, Bewakoof stays
ahead of the curve and embraces emerging
trends, positioning itself as a forward-thinking
and dynamic brand in the competitive fashion
landscape.

4. Transparency and Authenticity:

Bewakoof values transparency and authenticity
in its interactions with customers and followers
on social media. By responding promptly to
customer inquiries, addressing feedback
openly, and sharing behind-the-scenes
glimpses of its creative process, Bewakoof
builds trust and credibility, fostering genuine
connections with its audience based on mutual
respect and transparency.

5. Social Responsibility:

In addition to its focus on fun and creativity,

Bewakoof also demonstrates a commitment to
social responsibility through initiatives such as
eco-friendly packaging, ethical sourcing
practices, and charitable partnerships. By
aligning its brand values with socially
conscious causes and sustainability efforts,
Bewakoof appeals to socially aware consumers
who prioritize ethical and environmentally
friendly brands.
Overall, Bewakoof's social media strategy and
brand building efforts effectively convey its
brand values and personality, creating a unique
and relatable identity that resonates with its
target audience. By consistently embodying
traits such as playfulness, youthfulness,
innovation, transparency, and social
responsibility, Bewakoof establishes a strong
emotional connection with its followers and
reinforces its position as a leading fashion
brand in the digital age.

International Journal of Scientific Research and Engineering Development-— Volume 7 Issue 2, Mar-Apr 2024

Available at www.ijsred.com

Chapter 10- _ Findings _and
Recommendations

10.1 Findings

1. Distinct Brand Identity and Personality:
Bewakoof has cultivated a unique brand
identity and personality that resonates with its
audience. Through a blend of creativity, humor,
and authenticity, = Bewakoof effectively
communicates its brand values of youthfulness,
innovation, and social  responsibility,
establishing a strong emotional connection
with its followers.

2. Engagement Strategies Driving Community

Building:

Bewakoof's engagement strategies extend
beyond content dissemination to foster
meaningful interactions and community
building. By actively involving its audience
through user-generated content campaigns,
influencer collaborations, and interactive polls,
Bewakoof creates a sense of belonging and co-
creation, transforming passive followers into
active brand advocates.

3. Consistency as the Cornerstone of Brand

Building:

Maintaining brand consistency across various
social media channels is a strategic imperative
for Bewakoof. Consistent messaging, tone of
voice, and visual identity reinforce Bewakoof's
brand image and values, enhancing brand
recognition and fostering trust among its
audience.

4. Building Emotional Connections for Lasting

Loyalty:

Bewakoof’s social media efforts focus on
building emotional connections with its
audience beyond transactional interactions.
Transparent communication, responsiveness to
customer inquiries, and a commitment to social
responsibility create a virtuous cycle of trust
and loyalty, turning followers into brand
advocates and repeat customers.

5. Measurable Business Impact Through
Strategic Social Media Investment:
Bewakoof's social media branding efforts
translate into tangible business outcomes,
demonstrating a clear return on investment. By
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tracking key performance indicators such as
conversion rates, return on ad spend (ROAS),
and customer lifetime value (CLV),
Bewakoofvalidates the effectiveness of its
social media initiatives in driving bottom-line
results and sustaining long-term growth.

In summary, these findings underscore
Bewakoof's strategic approach to social media
branding, showcasing its ability to build
meaningful relationships, drive community
engagement, and achieve measurable business
impact through consistent and authentic brand
communication.

10.2 Recommendations:

Based on the findings of the research paper,
here are some recommendations for
Bewakoof to further enhance its social
media branding efforts:

1. Continuously Evolve Brand Messaging:
Bewakoof should continue to evolve its brand
messaging to stay relevant and resonate with
its audience. Regularly assess market trends,
consumer preferences, and cultural shifts to
ensure that brand messaging remains fresh,
engaging, and aligned with evolving customer
expectations.

2. Invest in Interactive Content:Given the
success of interactive content in driving
engagement, Bewakoof should invest more
resources in creating interactive experiences
for its audience. Explore gamification, quizzes,
polls, and interactive storytelling to encourage
active  participation and foster deeper
connections with followers.

3. Leverage User-Generated Content:
User-generated content (UGC) is a powerful
tool for building authenticity and trust.
Bewakoof should actively encourage its
audience to create and share content related to
the brand, leveraging UGC to amplify its
reach, foster community engagement, and
showcase real-life customer experiences.

4. Enhance Customer Service on social
media: Exceptional customer service is key to
building brand loyalty and advocacy.
Bewakoof should prioritize responsiveness,
transparency, and empathy in its interactions
with customers on social media platforms,
addressing inquiries, feedback, and concerns
promptly and professionally.
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5. Diversify Content Formats: Bewakoof
should diversify its content formats to cater to
different audience preferences and
consumption habits. Experiment with video
content, live streaming, interactive polls,
behind-the-scenes footage, and user-generated
content to keep the brand's social media
presence dynamic and engaging.

6. Optimize Data Analytics and Insights:
Utilize data analytics tools to gain deeper
insights into audience behavior, content
performance, and campaign effectiveness. By
analyzing key metrics such as engagement
rates, conversion rates, and audience
demographics, Bewakoof can refine its social
media strategies, optimize content delivery,
and allocate resources more effectively.

7. Collaborate with Micro-Influencers:
Collaborating with micro-influencers who have
niche audiences can help Bewakoof reach new
segments and drive targeted engagement.
Identify influencers whose values align with
the brand and whose followers match
Bewakoof's target demographic, and explore
partnership opportunities to amplify brand
messaging and foster authenticity.

8. Embrace Social Causes and
Sustainability: Demonstrating a commitment to
social causes and sustainability can enhance
Bewakoof's brand reputation and appeal to
socially conscious consumers. Incorporate
messaging and initiatives that align with
environmental sustainability, social
responsibility, and community welfare,
leveraging social media platforms to amplify
impact and engage followers in meaningful
conversations.

9. Monitor Competitor Strategies: Keep a
close eye on competitors' social media
strategies, content themes, and engagement
tactics to identify opportunities and stay ahead
of industry trends. Analyze competitor
performance  metrics and  benchmark
Bewakoof's own performance against industry
peers to identify areas for improvement and
innovation.

10. Stay Agile and Experiment: The social
media landscape is constantly evolving, so
Bewakoof should remain agile and willing to
experiment with new ideas, formats, and
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platforms. Encourage a culture of innovation
and creativity within the social media team and
be open to testing and iterating strategies based
on real-time feedback and performance data.
By implementing these recommendations,
Bewakoof can further strengthen its social
media branding efforts, deepen engagement
with its audience, and drive sustainable growth
in the competitive fashion industry landscape.

Conclusion

In conclusion, this research paper has
examined the role of social media in brand
building for Bewakoof, a prominent t-shirt
brand. Through a comprehensive analysis of
Bewakoof's social media strategy and brand
building efforts, several key findings have
emerged.

Firstly, Bewakoof has successfully established
a strong brand identity and personality across
its social media platforms, effectively
communicating its values of youthfulness,
innovation, and social responsibility. By
leveraging creativity, humor, and authenticity,
Bewakoof has fostered a deep emotional
connection with its audience, driving
engagement and brand loyalty.

Secondly, Bewakoof's engagement strategies
have been instrumental in driving community
building and fostering meaningful interactions
with its audience. Through user-generated
content campaigns, influencer collaborations,
and interactive polls, Bewakoof has
empowered its audience to become active
participants in the brand's story, transforming
followers into brand advocates.

Thirdly, Bewakoof has demonstrated a
commitment to maintaining brand consistency
across different social media channels,
reinforcing its brand image and values while
enhancing brand recognition and trust among
its audience.

Moreover, Bewakoof's social media efforts
have had a positive impact on brand perception
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and loyalty, fostering positive associations and
emotional connections with its audience.
Transparent communication, responsiveness to
customer inquiries, and a commitment to social
responsibility have further strengthened trust
and loyalty among followers.

Finally, Bewakoof's social media branding
efforts have translated into measurable
business impact, driving tangible outcomes
such as increased conversion rates, return on
ad spend (ROAS), and customer lifetime value
(CLV).

In light of these findings, it is evident that
social media plays a pivotal role in brand
building for Bewakoof, serving as a powerful
platform for engaging with its audience,
fostering brand loyalty, and driving business
growth. Moving forward, Bewakoof can
leverage these insights to further enhance its
social media strategy, deepen engagement with
its audience, and drive sustainable growth in
the competitive fashion landscape.
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