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Abstract: 
            Swami Vivekananda, one of India's most revered spiritual leaders, has inspired generations with his 

thoughts on education, character development, and self-reliance but his resonance with today’s youth 

remains scholarly understudied. This study investigates the awareness and perception of Swami 

Vivekananda’s teachings among students and young teachers from various technological institutes that 

belong to Generation Z (Gen Z), the demographic cohort born between 1997 and 2012. This generation is 

characterized by its deep integration with digital technology, multiculturalism, and social awareness.  

The students and faculty members were surveyed to understand their awareness and interpretation of 

Vivekananda’s teachings.  

Through a mixed-methods approach involving surveys and interviews, this research explores how Gen Z 

perceives Swami Vivekananda, whether his teachings influence their worldview, and the extent to which 

they find his ideas relevant in addressing contemporary challenges. 

The findings indicate that Vivekananda's messages of self-confidence, perseverance, and holistic education 

have a profound impact on students, guiding them not only in their academic pursuits but also in personal 

growth and leadership skills. 

However, digital engagement and superficial knowledge seem to limit the depth of their understanding, 

suggesting the need for more targeted educational initiatives to promote Vivekananda’s ideas in a 

meaningful way. 
 

Keywords—Swami Vivekananda, Generation Z, awareness, perception, spirituality, leadership, 

digital engagement, nationalism. 
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Introduction: “The Modern Young Yogi” 

Swami Vivekananda, one of the most influential 

spiritual leaders of modern India, is often regarded 

as a "modern yogi." He played a pivotal role in 

introducing Indian philosophies of Vedanta and 

Yoga to the Western world, significantly impacting 

the global understanding of Indian spirituality. 

Though deeply rooted in ancient traditions, 

Vivekananda's teachings were revolutionary in their 

approach. He emphasized the synthesis of spiritual 

practice (yoga), personal development, and service 

to humanity, presenting these ideas in a way that 

resonated with both Indian and global audiences in 

the modern era. 

Generation Z, also known as Gen Z, is the first 

generation to grow up with the internet, social media, 

and smartphones as integral parts of their daily lives. 

This generation is distinct from previous ones in 

several ways, particularly in their attitudes toward 

religion and spirituality. While they tend to be less 

religious in the traditional sense, many Gen Z 

individuals are still seeking meaning, purpose, and 

connection in their lives—often exploring new forms 

of spirituality that align with their values of 

inclusivity, individuality, and personal freedom. 
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Many Gen Z individuals seek inspiration from 

historical figures, philosophers, and leaders who 

offer guidance on self-development, resilience, and 

ethical leadership and that’s why the literature of 

Swami Vivekananda can play a huge role in shaping 

the awareness and consciousness of this generation.  

Surprisingly there are very few primary research 

conducted in India on this topic. This study aims to 

investigate Gen Z’s awareness and perception of 

Swami Vivekananda, and to explore whether his 

teachings hold relevance for this generation’s unique 

needs and challenges. 

The primary objective of this research is to analyze 

the level of awareness among Gen Z about 

Vivekananda’s ideas, the mediums through which 

they engage with his teachings, and how they 

perceive his messages in the context of 

contemporary issues such as identity, nationalism, 

mental health, and personal growth. 

 

Literature Review 

1. Swami Vivekananda: A Legacy of Spiritual 

and Social Philosophy 

Swami Vivekananda’s contribution to the spiritual 

and intellectual landscape of India is unparalleled. 

Born in 1863, Vivekananda was a disciple of the 

mystic Ramakrishna and was deeply influenced by 

Vedanta, a school of Hindu philosophy emphasizing 

the realization of the self and the unity of all 

existence. His famous address at the Parliament of 

the World’s Religions in Chicago in 1893 propelled 

him to international prominence, where he spoke 

about religious tolerance, the oneness of humanity, 

and the importance of spirituality in overcoming 

societal challenges (Chattopadhyaya, 1999). 

Vivekananda believed in the transformative power 

of education, not merely for personal advancement 

but for the upliftment of society. He stressed the 

importance of character-building education that 

fosters discipline, self-confidence, and a 

commitment to social service (Sen, 2011). His ideas 

about national identity and self-reliance also laid the 

groundwork for the Indian independence movement, 

inspiring generations of leaders, including Mahatma 

Gandhi. 

 

2. Generation Z: Characteristics and Value 

Systems 

Gen Z, defined as individuals born between 1997 and 

2012, is often described as the most ethnically 

diverse and digitally connected generation. They are 

characterized by their pragmatism, entrepreneurial 

spirit, and desire for social justice (Seemiller & 

Grace, 2019). Unlike previous generations, Gen Z is 

more likely to engage with the world through digital 

platforms, seeking information from social media 

influencers, YouTube channels, and online forums. 

A growing body of research highlights that Gen Z is 

deeply concerned with issues like climate change, 

mental health, and social inequality (Twenge, 2017). 

However, they also face higher rates of anxiety and 

depression, as well as a deep sense of uncertainty 

about the future. This generation often seeks 

meaning and purpose in life but tends to reject 

traditional religious institutions in favor of more 

personalized forms of spirituality. 

Kumar (2014) highlights how social media platforms 

like Facebook serve as tools for self-empowerment 

among urban youth in India. This aligns with 

Vivekanand's philosophy that encourages youth to 

harness modern tools for personal development and 

societal contribution. Additionally, Khan and 

Ghadially (2010) discuss the importance of 

Information and Communication Technology (ICT) 

in empowering Muslim youth in India, suggesting 

that access to technology can enhance educational 

and economic opportunities, thereby fulfilling 

Vivekanand's vision of a more empowered youth. 

Handa and Khare (2013) explore how gender 

influences materialism and fashion involvement 

among Indian youth, revealing that cultural identity 

significantly impacts consumer behavior. This aligns 

with Vivekanand’s teachings on the importance of 

self-identity and cultural pride, suggesting that youth 

who embrace their heritage are more likely to engage 

meaningfully with their culture and contribute 

positively to society. 

Moreover, the interplay of race and ethnicity in 

youth experiences is examined by Rodriguez (2010), 

indicating that societal structures often influence 

juvenile outcomes. This supports Vivekanand’s 

assertion that societal engagement and awareness are 
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critical for youth in navigating their identities and 

roles in society. 

King et al. (2021) discuss community-based 

approaches to reducing health inequities, 

emphasizing the necessity for youth engagement in 

social issues. 

Cotter and Smokowski (2016), underscores the 

significance of social bonds and community 

engagement 

3. Spirituality and Philosophy in Modern 

Contexts 

In recent years, there has been a resurgence of 

interest in spiritual and philosophical teachings as 

young people search for guidance in an increasingly 

fragmented world. Studies show that young people 

often turn to historical figures and spiritual leaders 

for insights into personal growth, mental health, and 

social justice (Smith & Denton, 2005). 

Vivekananda’s emphasis on self-reliance, resilience, 

and service to humanity offers valuable lessons for 

addressing the mental and emotional challenges 

faced by today’s youth. 

However, while many Gen Z individuals are open to 

spirituality, their engagement with traditional 

philosophies and historical figures tends to be 

superficial, often mediated through popular culture 

and digital platforms. This raises important questions 

about how Swami Vivekananda’s teachings are 

perceived and interpreted by a generation that values 

immediacy and accessibility over depth and 

scholarly engagement. 

Methodology 

1. Research Design 

The research adopted a mixed-methods approach, 

combining quantitative surveys and qualitative 

interviews to gauge the awareness and perception of 

Swami Vivekananda among Gen Z. A survey was 

distributed to a sample of 238 students and young 

professionals between the ages of 18 and 25. The 

survey contained both closed-ended and open-ended 

questions aimed at assessing the respondents' 

familiarity with Vivekananda's teachings, the 

sources through which they encountered his ideas, 

and their perceptions of his relevance to 

contemporary issues. 

Additionally, semi-structured interviews were 

conducted with a subset of 35 respondents to gain 

deeper insights into how they interpret and engage 

with Vivekananda’s philosophy. These interviews 

explored their views on spirituality, self-

development, and leadership, as well as the 

challenges they face in applying traditional 

philosophical teachings in a modern context. 

2. Sampling 

The survey was administered to a diverse group of 

Gen Z individuals across different regions of India, 

ensuring a representative sample of urban and semi-

urban populations. The sample included students 

from both undergraduate and postgraduate programs, 

as well as young professionals working in fields such 

as information technology, engineering, and social 

sciences. The respondents were recruited through a 

combination of online platforms (social media, 

university forums) and offline outreach. 

3. Data Collection 

Data collection took place over two months. The 

survey consisted of 35 questions divided into three 

sections: (1) demographic information, (2) 

awareness of Swami Vivekananda and his teachings, 

and (3) perception of Vivekananda’s relevance to 

contemporary issues such as mental health, 

leadership, and nationalism. The interviews 

followed a semi-structured format, allowing 

participants to elaborate on their personal views and 

experiences with Vivekananda’s philosophy. 

4. Data Analysis 

Quantitative data from the surveys were analysed 

using descriptive statistics to identify patterns in 

awareness and perception. The qualitative data from 

the interviews were analyzed thematically, focusing 

on recurring themes such as the perceived relevance 

of Vivekananda’s teachings to personal development, 

leadership, and spirituality. The data was also cross-

referenced with demographic factors such as 

education level, occupation, and region to identify 

any significant differences in responses. 

 

 

Results 

1. Awareness of Swami Vivekananda Among Gen 

Z 

The survey revealed that 73% of respondents were 

familiar with Swami Vivekananda, although only 27% 

claimed to have a deep understanding of his 
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teachings. Most respondents encountered his ideas 

through school textbooks, social media, or brief 

mentions in motivational speeches.  

A smaller percentage (15%) had read any of 

Vivekananda’s works directly, with the most 

referenced texts being his speeches at the Parliament 

of the World’s Religions and his essays on education 

and nationalism. 

Among the digital platforms, YouTube and 

Instagram were the most frequently cited sources of 

information about Vivekananda, where short videos 

and motivational quotes were commonly shared. 

However, most respondents admitted that their 

engagement with his teachings was superficial, often 

limited to inspirational quotes rather than a thorough 

exploration of his philosophy. 

2. Perceived Relevance to Contemporary Issues 

When asked about the relevance of Vivekananda’s 

teachings to modern-day challenges, most 

respondents (77%) agreed that his ideas on self-

reliance, leadership, and nationalism were still 

relevant today. Vivekananda’s emphasis on self-

confidence and perseverance was frequently 

mentioned as a source of inspiration for overcoming 

personal challenges, particularly in the context of 

mental health and career aspirations. 

Interestingly, Vivekananda’s teachings on 

nationalism resonated strongly with some 

respondents, who viewed his calls for self-reliance 

and nation-building as relevant to India’s current 

socio-political landscape. However, others 

expressed concerns that his ideas on nationalism 

could be misinterpreted in a way that fuels 

exclusivism or intolerance, especially in the context 

of rising political polarization in India. 

3. Challenges in Engaging with Traditional 

Philosophy 

A significant portion of respondents (55%) reported 

challenges in fully connecting with traditional 

philosophies like Vedanta. They highlighted the 

complexity of the philosophical texts and felt that 

ancient teachings often seemed disconnected from 

modern life, making deeper engagement difficult.  

Most respondents felt that Vivekananda’s writings 

and literature must be a dedicated part of the syllabus 

in pedagogy.  

Discussion 

The results of this study indicate that while there is 

moderate awareness of Swami Vivekananda among 

Generation Z, their engagement with his teachings 

tends to be surface-level and primarily mediated 

through digital platforms. Most respondents are 

familiar with Vivekananda as a historical figure and 

motivational speaker, but fewer have engaged deeply 

with his philosophical ideas. This raises important 

questions about how traditional philosophies can be 

made more accessible and relevant to a generation 

that prefers quick, digestible content. 

Moreover, the study highlights the potential for 

Vivekananda’s teachings to address some of the key 

challenges faced by Gen Z, including mental health, 

leadership, and identity formation. However, there is 

a clear need for more targeted efforts to promote his 

ideas in a way that resonates with the digital habits 

and values of today’s youth. 

Conclusion 

Swami Vivekananda’s teachings continue to hold 

relevance for Generation Z, particularly in areas such 

as self-confidence, leadership, and nationalism. 

However, the depth of engagement with his 

philosophy remains limited due to the complexities 

of traditional philosophical texts and the preference 

for digital, bite-sized content. To truly impact Gen Z, 

educational institutions, spiritual leaders, and digital 

influencers must work together to present 

Vivekananda’s ideas in a more accessible and 

relatable manner, bridging the gap between ancient 

wisdom and contemporary challenges. 
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