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Abstract

The rise of e-commerce has significantly influenced the food and beverage industry in India. This paper
presents an in-depth study of the Melody Cake Shop, a Pune-based dessert brand that has established a
comprehensive and visually captivating e-commerce platform. The website offers a wide variety of cakes,

pastries, cookies, and custom desserts with intuitive design, user-centric features, and personalized
shopping experiences. The research investigates the development, structure, and digital strategies that
make Melody Cake Shop a model for local dessert businesses embracing digital transformation.

1. Introduction

The digitization of food services has enabled
small and medium enterprises to reach wider
markets without traditional brick-andmortar
limitations. Melody Cake

Shop exemplifies this transformation by
launching an elegant and efficient online dessert
ordering platform in Pune, Maharashtra. The
website is more than a sales channel; it is a
customer-centric, brand-building tool designed
for convenience, emotion, and engagement.

The site’s interface is warm and thematic, using
visual elements to reflect the sweetness of its
offerings. The homepage prominently displays
the brand’s slogan: “Sweet Moments, Sweeter
Memories”. This research explores the design
approach, e-commerce logic, and user experience
strategies used in the development of the website.

II. Objectives

* To analyze the functional and visual structure of
the Melody Cake Shop website. * To evaluate the
effectiveness of the UI/UX in enhancing
customer engagement. ¢ To identify digital
features contributing to brand positioning in the
local Pune market. * To explore the opportunities
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and challenges in managing a dessert e-commerce
platform.

II. Literature Review

Previous studies in digital food commerce
emphasize:

The importance of highquality visuals in
influencing buying decisions.

The necessity for responsive mobile design due to
increased smartphone-based browsing. - The
value of user reviews and ratings in building trust.
Melody Cake Shop has aligned with these
findings by integrating responsive layouts,
multiple product images, rating systems, and
custom order forms to personalize the experience.

II1. Methodology
This study employed a mixed methodology to
examine the site:

e Website Analysis: A component-wise
breakdown of layout, interaction, and
feature design.

o UX
Comparative study with other Pune-based bakery
websites. - Visual Audit: Evaluation of color
scheme, branding, and imagery.

Benchmarking:
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e Screenshots & Feature

Review: Annotated analysis of homepage and
product listings.

IIL.I Features of Melody Cake
Shop Website
Homepage Elements

- Engaging hero banner with CTA like
“Explore Menu”. - Clear top
navigation: Home | Products | About |

Cart. Product Presentation

- Visible brand slogan and
emotional messaging.

B Melody Cake Shop Home  Products

Chocolate Delight Cake

Rich chocolate cake with silky ganache

1200 *+s590

l%?asmes
cxa
Croissant Pastries Chocolate Chip Cookies
- Product categories:  Cakes,
Muffins, Pastries, Cookies.

- Discount labels, Star ratings, Clear
pricing, Add to Cart + View Details
buttons.
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devices.

- Wishlist icons, hover effects, and
clean layout.

IV. Results & Discussion Melody Cake Shop
excels in:

- Ease of Navigation - Visual Appeal - Trust
Elements - Personalization

Challenges:
- Managing logistics for fresh product
MelodyCakeShop Home  Products  About m
Sweet Moments,
Sweeter Memories

Handcrafted with love, baked ta perfection. Experience the finest cakes,
pastries, and treats that make every moment special.

Custom Ordlers

Our Delicious Selection

From classic favorites to innovative creations, every item is made with
premium Ingredients and lots of fove

«7UX Enhancements
Responsive
- design across
delivery.

- Integrating live inventory and order
tracking. - Page speed optimization with
rich visuals.
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V. Conclusion

Melody Cake Shop sets an example for regional
bakeries entering the digital market. Its
ecommerce platform is professionally designed,
mobilefriendly, and emotionally engaging. By
offering a highquality user experience with
product clarity, visual storytelling, and thoughtful
navigation, the brand successfully bridges
tradition and technology.

VI. Future Scope

e Integration of WhatsApp/Chatbot for
order support.

e Loyalty program and membership
benefits.

¢ Integration of eco-friendly and allergen-
free filters.

e SEO optimization and email marketing

automation.
VII. References

1. Patel, R., Mehta, S., & Singh, A. (2021).
Digital Food Retailing: Challenges and
Opportunities.

2. Gupta, A. & Rathi, D. (2020). Online
Reviews and Consumer Behavior.

3. Kumar, S. (2023). Responsive Web
Design in India’s Retail Industry.

4. Digitalizing Dessert Retail: A Case Study
on Melody Cake Shop Website, Pune

5. Patel, R., Mehta, S., & Singh, A. (2021).
Digital Food Retailing: Challenges and
Opportunities.

6. Gupta, A., & Rathi, D. (2020). Online
Reviews and Consumer Behavior.

7. Kumar, S. (2023). Responsive Web
Design in India’s Retail Industry.

8. Sharma, V., & Bansal, R. (2022). UX
Design Principles in E-commerce: A Case
Study of Indian Bakeries. Interna

International Journal of Scientific Research and Engineering Development-— Volume 8 Issue 4, July Year 2025

Available at www.ijsred.com

9. Jain, M. (2021). The Role of Visual
Storytelling in Online Cake Shops.
Journal of Digital Marketing & Design,
9(2 6. Thomas, P., & Nair, A. (2020).
Consumer Preferences for Online Dessert
Platforms in Urban India. Food Tech R

10. Kapoor, R. (2023). E-commerce Growth
Trends in Tier-2 Cities of India. India
Retail Insights, 11(4), 123-137.

11. W3C.  (2022). Web  Accessibility
Guidelines for Small Business Websites.
Retrieved from https://www.w3.org/ WA

Authors:
Mayank Joshi, Shubham Sirsat, Ajeenkya D. Y.
Patil University, Pune, Maharashtra, India

Submitted to: Dr. Sandeep Kulkarni, Assistant
Professor, Department of Computer Science,
Ajeenkya D. Y. Patil University

VIII. Acknowledgments

The authors would like to express their sincere
gratitude to Dr. Sandeep Kulkarni for his constant
support and guidance throughout the research.
Special thanks to the team at Melody Cake Shop
for sharing insights into their digital strategy.

IX.  Author Contributions

Mayank Joshi contributed to the website analysis
and drafted the initial manuscript. Shubham Sirsat
conducted the UX benchmarking and visual
audits. Both authors reviewed and approved the
final manuscript.

X. Conflict of Interest
The authors declare that they have no conflict of
interest.

ISSN : 2581-7175

©IJSRED: All Rights are Reserved

Page 631



International Journal of Scientific Research and Engineering Development-— Volume 8 Issue 4, July Year 2025
Available at www.ijsred.com

ISSN : 2581-7175 ©IJSRED: All Rights are Reserved Page 632



