
InternaƟonal Journal of ScienƟfic Research and Engineering Development-– Volume 9 Issue 1, Jan-Feb 2026   
          Available at www.ijsred.com                                 

ISSN: 2581-7175                             ©IJSRED: All Rights are Reserved                                                Page 1399 
 

 
A Study on Customer Attitudes toward Green and Sustainable 

Banking Initiatives in Selected Hill Stations of Tamil Nadu 
 

Hermen Josh A 
Department of Commerce, Kristu Jayanti University, Bengaluru 

Email: joshoct27@gmail.com 

----------------------------------------************************---------------------------------- 
Abstract 
The concept of green and sustainable banking has emerged as a significant component of modern financial 
systems, particularly in response to global environmental challenges such as climate change, resource 
depletion, and ecological imbalance. Banks play a crucial role in promoting sustainable development by 
integrating environmental and social considerations into their operations, products, and services. This study 
aims to examine customer attitudes toward green and sustainable banking initiatives in selected hill stations 
of Tamil Nadu, namely Ooty, Kodaikanal, and Yercaud, using secondary data sources. Hill stations are 
ecologically sensitive regions where sustainable practices are essential to preserve natural resources and 
biodiversity. 
The study relies on secondary data collected from bank sustainability reports, government publications, 
academic journals, policy documents, and research articles. The findings reveal that customers in hill 
stations generally show a positive attitude toward green banking initiatives, especially digital banking, 
paperless transactions, and environmentally responsible lending practices. However, the study also 
identifies limited awareness of advanced green financial products such as green bonds and climate-linked 
loans. The research highlights the need for banks to strengthen customer education and awareness programs 
to enhance the adoption of sustainable banking practices. 
 
Keywords: Green banking, sustainable finance, customer attitudes, hill stations, Tamil Nadu, secondary 
data. 
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Introduction 
Environmental sustainability has become a central 
concern for governments, organizations, and 
individuals worldwide. The rapid pace of 
industrialization, urbanization, and population 
growth has resulted in environmental degradation, 
climate change, and excessive exploitation of 
natural resources. In this context, the financial 
sector has a critical role to play in supporting 
sustainable development by promoting 
environmentally responsible practices. Green 
banking, also known as sustainable banking, refers 
to banking activities that aim to reduce 
environmental impact and promote sustainable 
economic growth. 
Green banking includes initiatives such as 
paperless banking, digital transactions, energy-
efficient branches, financing renewable energy 
projects, and supporting environmentally friendly 
businesses. These initiatives help reduce carbon 

emissions, conserve natural resources, and 
encourage sustainable consumption patterns. In 
India, regulatory authorities and policymakers 
have increasingly emphasized the importance of 
sustainable finance to address climate-related 
risks. 
Institutions such as the Reserve Bank of India 
have encouraged banks to integrate 
Environmental, Social, and Governance (ESG) 
principles into their operations. Similarly, 
international organizations like the World Bank 
promote green finance as a tool for sustainable 
development, especially in developing economies. 
Hill stations in Tamil Nadu, including Ooty, 
Kodaikanal, and Yercaud, are environmentally 
sensitive regions characterized by rich 
biodiversity, forest cover, and tourism-driven 
economies. These regions face unique 
environmental challenges such as deforestation, 
waste management issues, water scarcity, and the 

RESEARCH ARTICLE                                     OPEN ACCESS 



InternaƟonal Journal of ScienƟfic Research and Engineering Development-– Volume 9 Issue 1, Jan-Feb 2026   
          Available at www.ijsred.com                                 

ISSN: 2581-7175                             ©IJSRED: All Rights are Reserved                                                Page 1400 
 

impact of tourism. Customers living in or visiting 
these areas are more exposed to environmental 
issues, which may influence their attitudes toward 
green and sustainable banking initiatives. 
Understanding customer attitudes is crucial for 
banks to design effective green banking strategies. 
While several studies have examined green 
banking adoption in urban and metropolitan areas, 
limited research focuses on hill stations and semi-
urban regions. This study attempts to bridge this 
gap by analyzing customer attitudes toward green 
and sustainable banking initiatives in selected hill 
stations of Tamil Nadu using secondary data. 
 
Objectives of the Study 
The specific objectives of the study are as follows: 

1. To examine the concept and scope of green 
and sustainable banking initiatives in India. 

2. To analyze customer awareness and 
attitudes toward green banking practices 
based on secondary data. 

3. To assess the relevance of green banking 
initiatives in environmentally sensitive hill 
stations of Tamil Nadu. 

4. To identify major benefits and challenges 
associated with green and sustainable 
banking adoption. 

5. To suggest measures for improving 
customer acceptance and participation in 
green banking initiative 
 

Research Methodology 
Research Design 
The study adopts a descriptive research design, 
as it seeks to describe and analyze customer 
attitudes toward green and sustainable banking 
initiatives based on existing data. 
 
Nature of Data 
The study is based entirely on secondary data. No 
primary survey or questionnaire was conducted. 
 
Sources of Secondary Data 
Secondary data were collected from the following 
sources: 

 Annual and sustainability reports of major 
Indian banks such as State Bank of India, 
ICICI Bank, and HDFC Bank. 

 Publications and guidelines issued by the 
Reserve Bank of India. 

 Reports from international organizations 
such as the World Bank and United Nations 
Environment Programme (UNEP). 

 Research articles published in national and 
international journals on green banking 
and sustainable finance. 

 Government reports, newspapers, and 
reputed financial websites. 

 
Method of Analysis 
The collected data were analyzed using qualitative 
methods such as content analysis, comparative 
analysis, and interpretative analysis. Trends and 
patterns related to customer attitudes, awareness 
levels, and adoption of green banking initiatives 
were identified and interpreted 
 
Concept of Green and Sustainable Banking 
Green banking refers to banking practices that aim 
to protect the environment and promote 
sustainability by minimizing carbon footprints and 
supporting eco-friendly projects. Sustainable 
banking goes beyond environmental concerns and 
includes social and governance aspects such as 
financial inclusion, ethical lending, and corporate 
social responsibility. 
Key green banking initiatives commonly adopted 
by banks include: 

 Online and mobile banking to reduce paper 
usage. 

 Electronic statements and digital 
documentation. 

 Financing renewable energy projects such 
as solar and wind power. 

 Green home and vehicle loans. 
 Energy-efficient bank branches and ATMs. 
 Tree plantation and environmental 

awareness programs. 
These initiatives not only benefit the environment 
but also enhance operational efficiency and 
customer convenience. 
 
Findings and Interpretation 
1. Customer Awareness of Green Banking 
Secondary studies indicate a growing level of 
awareness among Indian banking customers 
regarding green banking initiatives. Customers in 
hill stations are particularly aware of practices 
such as digital banking, online fund transfers, and 
paperless transactions. This awareness is largely 
driven by increased smartphone usage, internet 
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penetration, and government initiatives promoting 
digital payments. 
However, awareness of specialized green financial 
products such as green bonds, sustainable 
investment funds, and climate finance instruments 
remains relatively low. This suggests that while 
customers recognize basic green practices, they 
may not fully understand the broader scope of 
sustainable banking. 
 
Interpretation: 
Customers associate green banking mainly with 
convenience and digitalization rather than 
environmental sustainability. Banks need to 
communicate the environmental benefits of these 
initiatives more clearly. 
 
2. Attitudes toward Digital and Paperless 
Banking 
Secondary data consistently show positive 
customer attitudes toward digital and paperless 
banking services. Customers in hill stations 
appreciate online banking as it reduces the need to 
travel long distances to bank branches, saving 
time, fuel, and costs. This is particularly important 
in hilly terrain where physical accessibility is 
limited. 
 
Interpretation: 
Positive attitudes toward digital banking indicate a 
strong foundation for promoting green banking 
initiatives in hill stations. Convenience acts as a 
major motivating factor for adoption. 
 
3. Perception of Banks’ Environmental 
Responsibility 
Many customers perceive banks that engage in 
green initiatives as socially responsible and 
forward-thinking. Sustainability reports suggest 
that banks investing in renewable energy projects 
and adopting eco-friendly operations enhance their 
public image and customer trust. 
 
Interpretation: 
A positive perception of banks’ environmental 
responsibility can improve customer loyalty and 
brand reputation, encouraging wider acceptance of 
green banking. 
 
 
 

4. Challenges in Adoption of Green Banking 
Despite positive attitudes, several challenges 
hinder the adoption of green banking initiatives: 

 Limited understanding of complex green 
financial products. 

 Lack of targeted awareness campaigns in 
semi-urban and hill regions. 

 Digital literacy gaps among elderly and 
rural customers. 

 Inadequate customization of green 
products for local needs. 

 
Interpretation: 
Positive attitudes alone are insufficient for 
adoption. Banks must address knowledge and 
accessibility barriers to maximize participation. 
 
5. Role of Hill Station Context 
Hill stations are environmentally sensitive areas 
where sustainability is critical. Secondary data 
suggest that customers in these regions are more 
conscious of environmental degradation caused by 
tourism and development. This environmental 
sensitivity positively influences their attitudes 
toward sustainable banking initiatives. 
 
Interpretation: 
Environmental awareness in hill stations creates a 
favorable environment for green banking, but 
effective communication and localized strategies 
are essential. 
 
Limitations of the Study 

1. The study relies solely on secondary data, 
which may not reflect the most recent 
customer perceptions. 

2. Findings are based on general trends and 
may not capture individual-level 
variations. 

3. Limited availability of region-specific data 
for hill stations restricts detailed analysis. 

4. The study does not include primary data 
validation through surveys or interviews. 

 
Conclusion 
The study concludes that customer attitudes 
toward green and sustainable banking initiatives in 
selected hill stations of Tamil Nadu are generally 
positive. Customers show strong acceptance of 
digital and paperless banking practices, primarily 
due to convenience and accessibility. However, 
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awareness and understanding of advanced green 
financial products remain limited. Hill stations, 
due to their ecological sensitivity, provide a unique 
opportunity for banks to promote sustainable 
finance initiatives. 
To enhance adoption, banks should invest in 
customer education, design region-specific green 
products, and actively communicate the 
environmental benefits of sustainable banking. 
Policymakers and regulators should also support 
banks through clear guidelines and incentives for 
green finance. Overall, green and sustainable 
banking has significant potential to contribute to 
environmental conservation and sustainable 
development in hill regions. 
 
References  

 Reserve Bank of India (2023). Report on 
Trend and Progress of Banking in India. 

 World Bank (2022). Green Banking and 
Sustainable Finance in Emerging 
Economies. 

 State Bank of India. (2023). Sustainability 
and Business Responsibility Report. 

 ICICI Bank. (2023). Environmental, Social 
and Governance (ESG) Report. 

 HDFC Bank. (2023). Annual Report and 
Sustainability Initiatives. 

 Singh, A., & Kumar, R. (2022). Customer 
perception of green banking practices in 
India. Journal of Sustainable Finance & 
Investment, 11(3), 245–260. 

 United Nations Environment Programme 
(UNEP). (2021). Finance and 
Sustainability Report. 

 

 


